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Abstract
　In this paper， from the viewpoint of marketing based on value co-creation research， we study the possibility 
of clarifying patient behavior in medical service. We survey research on consumer behavior research and its 
problems，and outline how to view purchasing and consuming behavior as seen from the value creation paradigm.
　Furthermore， we discuss the possibility of the theory of patient behavior of medical services from the viewpoint 
of co-creation of value.
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